


CONFERENCES

I conferences

19.05.2011 - New role of the
Railway Transport Authority

Main topics of the conference:

o Does the Polish railway market need a regulator?

o Functions of the Railway Transport Authority in the railway system

» Solving the most urgent problems

o Independence of the Railway Transport Authority

» Relations of the Railway Transport Authority with carriers and infrastructure
administrators

08.09.2011
Power Industry, Mining, Railways

Main topics of the conference:

o Railways and the clients

o Logistics of mass transport

» Handling of sidings — new battle area for the operators
o Structure of mass cargo clients

Future of the market of fuels and energy

15.06.2011
CEE rail operators forum 2011

Main topics of the conference:

o Privatisation process of PKP Cargo

o Development of DB Schenker Rail in Central and Eastern Europe

e RZD and Transcontainer

o CD Cargo: objectives for the forthcoming years

 Rail Cargo Austria: expansion on the Hungarian and Romanian markets

o Transport statistics in CEE 2010/11 - review

o Transit — panel with participation of representatives from Poland, Austria,
Germany, Russia

» Management of outlays in the rolling stock necessary for cargo shipments —
demand and funding

o Alternative development scenarios of the Polish market of cargo transport

o Impact of operating leasing on the interoperability of Central European railway
operators.



I conferences

28.09.2011 20.10.2011

Railway infrastructure investments 2011 Consolidation of the market
CONFERENCES . .
Main topics of the conference: of railway cargo operators in Poland
« State of infrastructure in Central and Eastern Europe — major investment pro-
jects Main topics of the conference:
o Summary of hitherto investment projects and plans for the oncoming 4 years » Do cargo carriers have a chance for effective lobbying?
in Poland o Are subsequent takeovers to be expected?
« Development of logistic centres and reloading terminals in Central and Eastern e The railway market in a situation of growing fuel prices
Europe » Can anything new be proposed by cargo carriers?
o Optimum use of the existing infrastructure and modern outlays in powering  Logistic operator — end of the carrier era?

systems and railway traffic control systems

17.11.2011

The efficient use of the railway stations in Poland

Main topics of the conference:

e Summary of hitherto outlays aimed at revitalisation of railway stations

« Case studies of the already completed projects

« Integrated public transport and the development of stations

« Involvement of private partners and self-government authorities in projects of railway station revitalisation
Financing railway stations — models in use in Europe

o The future of small and medium railway stations
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Consulting with respect to PR and
promotion

Our long-term experience connected with establishing a market
position for the Publishing House and relations with our clients allowed
as to acquire a vast knowledge. Now we are a dynamic and experienced
team, capable of adapting in a flexible way to the individual needs of
our clients. As RK Media we can assist companies in such domains as:

Public Relations

As journalists with long-term experience we are aware of expectations
for releases sent by companies to the media. We know how to
formulate the releases so that they can be attractive to the journalist
and concurrently contain a set of context information necessary to
publish an article in the paper, or to hold a TV interview. We know how
frequently information should be sent out and what domains it should
concern. Conscious communication with the media is an effective way
of protection from black PR, and on the other hand it builds the brand
awareness and allows keeping up interest in the company.

Iwona Siekierka
iwona.siekierka@rk-media.pl
Piotr Str6j

piotrstroj@rk-media.pl M E DI A
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Image strategies

Coherent visual identification and consistently built strategy in image
building allows establishing a stable and lasting development oriented
company position in the eyes of its clients, partners and the public
opinion. The vision of directions, in which your company is to continue
its development, has to be reflected in the process of building the
awareness of your brand. There are so many methods in existence as
there are business projects. The key is to find a custom made solution
appropriate to your objectives. Our experience can prove to be helpful
in defining the company image, forming it and planning a strategy for
its promotion.

Events

We are ready to assist you in organising meetings, such as corporate
event, corporate outdoor event, product presentation, meeting with
clients or meeting with the press. Our contact database will assure the
required attendance during your conference or press conference. What
is more, we have the appropriate back-up facilities to assure substantive
and organisatorial support. Please note that our approach to your
needs is flexible. An event organised by RK Media will certainly meet
your needs.

Iwona Siekierka
iwona.siekierka@rk-media.pl
Piotr Str6j

piotrstroj@rk-media.pl M E DI A
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On-board periodicals

On-board periodicals have proven their usefulness in many countries as a
modern and effective form of communication with the passengers, users
and potential clients. This is the best form of building a positive image of
the carrier and of having such a carrier embedded in the cultural space
of the region, town or country. Our offer comprises professional editing
and concepts to make the publication more attractive and to keep up the
interest of the reader / traveller over a longer time.

The latest information concerning our offer, as well as a compendium of
information on cultural events or places worthy of visiting on the carrier’s
route — all this will attract the interest of our reader, and will certainly not
be found to be boring.

Corporate publications

Corporate publications are marketing tools used in internal and external
communication. It helps in finding new clients, in keeping up loyalty with
the present ones, enhances the brand awareness and strengthens it. It is
also a perfect tool for internal communication with employees or with
another group in a company, via which a company can inform, motivate,
integrate and build up the corporate culture.

(ontact; I !(

jakub.klimkiewicz@rynek-kolejowy.pl M E DI A




Rules of co-operation

between the Rynek Kolejowy Publishing House (hereinafter cal-
led the ,Publisher”) and Advertisers concerning ads and informa-
tion materials published in press titles and on portals of the Rynek
Kolejowy Publishing House.

1. General provisions

1.1. Graphic materials:

a/ Ads to be placed in a monthly or quarterly paper may be sup-
plied byacustomerelectronicallyasapdf,jpg,ai,tiff,eps, psdfile.
Materials for the portal: swf, jpg, gif, flash.

b/ On request of the Advertiser an ad may be prepared by the
graphic co-operating with the Publisher. In such case the
materials needed for the ad’s preparation (logo, photos, text,
captions, guidelines as regards the outlook of the ad, colours)
must be sent to the Publisher 7 business days prior to the date
of closing the issue for print at the latest or in case of portal - 5
business days.

¢/ The Advertiser may make two corrections for free, for any fur-
ther corrections the Publisher has the right to charge the Ad-
vertiser an additional fee as per the Publisher’s price list.

d/ Any amendments to the contents of ads shall be sent in wri-
ting.

1.2. Copyrights related to ready-made ads submitted by the Ad-
vertiser for printing shall remain the property of the Advertiser.
Copyright related to ads prepared by the Publisher on a con-
tractual basis shall remain the property of the Publisher, unless
otherwise agreed by the parties. In case of ads prepared by the
Publisher as a holder of full copyrights therein, the Publisher shall
not forward to the Advertiser the source files with advertising ma-
terial, but only illustrative files.

1.3. Complaints:

a/ In case of distortion of an ad in print or other errors made thro-
ugh the fault of the Publisher, the Advertiser shall be entitled
to compensation. Upon the letter of complaint the Publisher
shall agree with the Advertiser, on a case by case basis, the
form and value of compensation.

b/ a complaint shall be lodged in writing not later than within
two days of receiving the magazine or within one day - in
case of ads placed on the portal.

1.4. The Advertiser warrants that the advertising material does not infrin-
ge the rights of third parties and the Publisher is authorized to use it.

1.5. The Publisher has the right to refuse to place an ad, especially
when itis inconsistent with the general strategy and policy of the
Publishing House or infringes the principles of public welfare.

1.6. The Publisher shall not be liable for the effects of placing an
ad delivered or approved by the Advertiser.

2. Specific provisions concerning press titles: Rynek Kolejo-
wy — monthly and Railway Market - quarterly

2.1. Formats and dimensions of ads:

1 page with bleed —205%x285 mm + 3 mm from each side

 1/2 page with bleed (horizontal) — 205x139 mm + 3 mm from
each side

e 1/2 page within the life type area — 145,6x116 mm + without
bleed (no trim allowance)

e 1/2 page with bleed (vertical) — 98x285 mm + 3 mm from each
side

e 1/2 page within the life type area (horizontal) + margin —
183x116 mm + without bleed (no trim allowance)

» 1/3 page with bleed (vertical) — 68x285 mm + 3 mm from each
side

 1/3 page within the life type area (horizontal) — 183x77 mm +
without bleed (no trim allowance)

e Strip — 205x60 + 3 mm from each side

o Other formats shall be separately agreed with the Publisher.

All printer’s marks, trims and registration marks must be placed

beyond the bleeds.

2.2, Adin the form of a sponsored article.
a/ an ad in this form shall be marked with an appropriate he-

ading: ,promotional text’, ,sponsored article” or other agreed
with the Advertiser, on each page of the article.

O O

b/ The number of ads in the form of a sponsored article shall be
limited to maximum three in each issue. Therefore, the Publi-
sher reserves the right to refuse to publish an ad in the issue
chosen by the Advertiser and to propose another date.

2.3. Inserts, glue-inserts and all non-standard forms of adverti-

sing require separate pricing and approval.

2.4. After an ad has been placed the Advertiser shall receive one
copy of the magazine.

3. Specific provisions concerning the portal
www.rynek-kolejowy.pl

3.1. Week with the Company:

- news for Monday must be delivered by e-mail on Friday by 12:00.
Any further changes in the news require separate agreement be-
tween the parties.

3.2. The framework and form of promotional activities carried
out on community portals or through other instant messengers
shall be specifically agreed as an annex to the contract.

3.3. The Publisher shall reserve the right to refuse to accept any
banners with dimensions not adjusted to our official format.
Change of a format shall be separately agreed by the parties.

4. Payments:

4.1. A price for placing an ad or banners shall be in accordance
with the valid price list with a relevant discount.

4.2. Upon completion of service — closing the issue for print/pla-
cing the banner on the portal the Publisher shall be obliged to
issue an invoice payable within 14 days. After exceeding the pay-
ment date the Publisher shall have the right to charge statutory
interest.

4.3. In case of new Customers a prepayment is required upon a
pro forma invoice.



[0 contact

Marketing and advertising: Address for correspondence:
grbrl @
Ef_' £ E Danuta Kubow Magdalena Checiriska Rynek Kolejowy Publishing House
= Director for Sales and Marketing Section Assistant Pl. Bankowy 2
HaH E e-mail: danuta.kubow@rynek-kolejowy.pl e-mail: magdalena.checinska@rynek-kolejowy.pl 00-095 Warsaw
iw  tel.n0.2232377 44-46 ext. 124 tel.no. 22323 77 44-46 ext. 124 tel./fax no. 4 48 22323 77 44-46

email: kontakt@rynek-kolejowy.pl

Ewelina Sosnowska Iwona Siekierka
Spedialist for Advertising and Marketing Spedialist for Conferences and Events
e-mail: reklama@rynek-kolejowy.pl e-mail: iwona.siekierka@rynek-kolejowy.pl
tel.no. 2232377 44-46 ext. 115 tel.no. 2232377 44-46 ext. 123

Piotr Stroj
Dominika Wierzch Spedialist for Conferences and Events
Spedialist for Advertising and Marketing e-mail: piotr.stroj@rynek-kolejowy.pl
e-mail: dominika.wierzch@rynek-kolejowy.pl tel. no. 22 323 77 44-46 ext. 123

tel. no. 22323 77 44-46 ext. 113




